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THE UNITED KINGDOM SETS THE TREND

EDITORIAL

T

he world of design and architecture changes and adapts itself, but deep
down, it sticks loyally to its principles: offering the best service with the
most beautiful objects and structures, which have been designed for
human beings who enjoy such beauty and make it a part of their lives. There
should be an integration — and architects and designers are working on it
— between the aesthetics and the ethics of buildings, objects and atmospheres. In
order to deepen our understanding of this complex universe, why not go over to
one of the many outlets that the Porcelanosa Group has throughout the whole
wide world? Shop windows full of the most sophisticated materials and high
precision elements, along with shapes taking care of ergonomics and detail. There
you will find floors and pavings that guarantee safety without losing the modernity
demanded by 21st-century consumers, and recreations of different environments
with plenty of sophisticated technological objects. The Porcelanosa Group
pampers our professional and personal spaces because it is in these places where
we spend our time and where the things that stake out our lives happen. In this
issue of Lifestyle, a magazine always on the alert for a trend, we have confirmed
the rise of the United Kingdom at an international level. To prove it, artists and
designers with the stature of Sir Norman Foster, Sir Paul Smith, Tom Dixon.
Englishmen now display their sense of humour and their genius in
a world that worships commitment and talent. So that the British touch of class
is even more evident in this issue, we have been to the Galgorm Hotel, wrapping
facilities of pure Irish magic in high technology and comfort – an act in which the
Porcelanosa Group has actively participated; to the Group’s headquarters
in Glasgow; and to the interior of a beautiful private house in central London.
And to add our finishing touch: Elena Foster, Manolo Blahnik and Tamara Rojo,
three universal Spaniards, give us their insights of London, the most vibrant city
where the latest wonders are now emerging.

ELEGANT
STRUCTURES

LIFESTYLE STAFF
EDITORIAL BOARD
Cristina Colonques
Ricardo Ferrer
Francisco Peris
Félix Balado
PUBLISHER
EDICIONES CONDE NAST S.A.
MANAGING EDITOR
Sandra del Río
ART & DESIGN DIRECTOR
Vital R. García
TRANSLATORS
Paloma Gil (English)
Geneviève Naud (French)
COPY EDITOR
Sarah E. Rogers (English)
CONTRIBUTORS
Beatriz Tárrega
Gema Monroy
Isabel Aranguren
Marta Baras
Laura García
PHOTOGRAPHERS
Daniel Balda
María Sejas
View Pictures
ACI, AG, Getty Images
PRODUCTION
Francisco Morote (Director)
Rosana Vicente
Fernando Bohúa
ARCHIVES
Reyes Domínguez (Director)
Irene Rodríguez
Eva Vergarachea
Begoña Sobrín
PHOTO LAB
Espacio y Punto
PRINTER
A. G. S.
Catalogue no.: M-51752-2002

English architects and designers who display
their sense of humour and their genius in a global world
that adores talent and commitment
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NEWS

A party in Gandía
With Valeria Mazza as an
exceptional patroness, the
Porcelanosa Group opened its
new outlet in Gandía. Along with
Valeria, many local authorities
attended, namely Mayor D.
José Manuel Orengo, as well as
architects, interior designers,
property developers and builders.
Alba García Lorente and Ángela
Bataller Palmer, Gandía’s falleras
mayores [beauties of the local
feasts], visited the exhibition, as
did the players of the Gandía
Football Club. The shop has a
surface area of 3,500 square
metres, and 2,500 are exhibition
space: the best choice in the
market and the quality and avant-garde designs of
Porcelanosa Group, a leading company at a national and
international level with over 500 outlets in 50 countries.

A spectacular space with the
best and the latest in the
sector. The President of the
Group, D. Héctor Colonques;
the Director of Porcelanosa
Valencia, D. Francisco Gil; and
the Mayor of Gandía,
D. Manuel Orengo, along with
two falleras mayores. Valeria
poses with some guests and
representatives of the Group.
A view of the room where the
official meal was celebrated.
Valeria chats animatedly with
D. José Benavent and his wife.
D. Salvador Vila, President of
Valencia Property Developers,
and his wife.
D. Jorge Lacomba and his wife.
D. Vicente Llacer and D. Héctor
Colonques. Valeria with
Dña. Carmen Baselgas, Director
of the Interior Decorators
Professional Association.
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A debut in
Cartagena
With a firm commitment to
the development that the region
has been recently undergoing,
the Porcelanosa Group has
opened its new Cartagena outlet.
With a surface area of 1,500
square metres, there is room for
everything, from the new metallic
pavings and coverings to all the
novelties in tap gear and sanitary
unit designs. One of the most
attractive areas in the exhibition
is the Blue Spa, where customers
can become acquainted with the
latest from System-Pool. Wellknown people from Cartagena
society and celebrities attended
the opening, such as Antonia
dell’Atte, who travelled there to
support the event.

Antonia dell’Atte, accompanied
by Porcelanosa’s Managing
Director in the Murcia region,
D. Francisco Albaladejo and his
wife, Dña. Rosa Martínez. The
city’s Deputy Mayor, D. José
Vicente Albaladejo, thanked
the Porcelanosa directors
for their decision to choose
Cartagena as the location for
its facilities. Antonia with the
Group’s team. Rosa Martínez
and her daughter Virginia.
A group of promoters and
builders, among whom were
D. and Dña. Carles and builder
Jacinto Ruiz.
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SIR NORMAN FOSTER
A PUBLIC WORKS BARON
A PASSION FOR ARCHITECTURE

An associate and founder
of Foster & Partners, the
English architect Norman
Foster is one of the most
renowned and prestigious
professionals in the world.
His practice has put the
Foster trademark on an
endless number of modern
architecture buildings in
major cities worldwide. With
ofﬁces in London, Berlin and
Singapore, Foster is used
to carrying out Herculean
projects, such as the
challenge of remodelling
Camp Nou in our country,
or starting from scratch on
the new World Trade Centre
in New York. There are still
many decorations in store
for the famous Baron Foster
of Thames Bank to pin on.

Text: MARTA BARAS DEL TORAL
Photographs: D. R., ACI, AGE.

He always knew that he wanted to be an
architect. Now he is one, he says, all day long,
even while asleep. Born into a modest English
family, Foster discovered at 15 in the library of
his home city, Manchester, Le Corbusier and
Frank Lloyd Wright’s works, and these took him
into the world of modern architecture. In 1967,
when he was just 35, along with his first wife,
Wendy, and Richard Rogers, he founded the

architecture practice Team 4. Two years later,
the practice’s name was changed to Foster and
Partners, and in 1999 Norman received the
Pritzker Award, which is like the Nobel Prize
for architecture. That English boy wanted to
reach the top, he wanted to touch the sky with
his buildings; and his ambition wanted it, too.
In 1990, Foster received the title of Sir for his
countless projects all over the world; in 1997

he was given the Order of Merit; and in 1999,
Queen Elizabeth II awarded him the noble
title of Baron Foster of Thames Bank for life.
Norman Foster is considered one of the most
famous and prolific architects of all time.
The list of his works all around the world
is infinite, two of his latest projects being in
Spain: the wine-producing group Faustino’s
winery, in Burgos; and remodelling Camp Nou,

THE ENGLISH ARCHITECT
IS THE MAN RESPONSIBLE FOR THE MOST RELEVANT PUBLIC
BUILDINGS ON THE PLANET
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PREVIOUS PAGE Hotel Puerta América, Madrid.
OPPOSITE One of his most emblematic works is the Tate Modern’s
Millennium Bridge in London.
ABOVE CLOCKWISE FROM LEFT: City Hall in central London. Under
the new dome created by Norman Foster to crown the Reichstag
(1991), seat of the German Parliament. Clyde Auditorium, also
known as “The Armadillo”, in Glasgow, Scotland. Convention
Center in Valencia.

in Barcelona. In our country, Foster is also the
man responsible for the Bilbao underground,
of Repsol’s service stations, and of the Hotel
Puerta América, the Caja Madrid towers in Plaza
Castilla and the Ciudad de la Justicia [Law City]
in Madrid. His buildings are outstanding with
a distinctive industrial style, in the sense that
some elements are repeated again and again
in all of them, but sometimes he also designs
customised components in his endless quest
for quality. It’s the Foster trademark.

Whether formidable works or small
design pieces, Foster always devotes himself
passionately to each and every one of his
projects. With the premise of always offering
the best quality, the English architect is
responsible for the most relevant public
buildings on the planet, such as the Wembley
Stadium and the Swiss Re building, both in
London; the Millau Viaduct, the Collserola
Tower, Hearst’s corporative headquarters,
City Hall and Croydon Gateway, in London;
Beijing Airport or the Jameson Towers in
Vancouver. His practice might be working
for 20 countries at once. “Every project starts
with a blank slate. Each building has its moment
in history, its budget, its client, its climate, etc.
We focus on all parameters to achieve a unique
thing, that is to say, it’s impossible to make two

buildings equal. The sense of location is very
strong, a project must be adjusted to its city”,
explains Foster’s associate, David Nelson.
There is nothing that escapes Foster’s design;
for him, everything is architecture: public
works buildings, airports, universities, sports
facilities, bridges, offices, cultural centres...
“Each project has its own scope, but the
most complicated ones have been the more
extensive ones or those requiring more labour.
What we try to do is find clarity and simplicity
within all that complexity”, states Foster. One
of his biggest challenges has just landed:
the Beijing Airport, scheduled just for the
Olympic Games. “We had never worked on

a project of such a large surface area, with
over 40,000 employees involved in the works
that have lasted four years”. A challenge
that has been hard to overcome, although
his practice now faces the construction of
the New World Trade Centre in New York, an
arduous task in which Foster will oversee the
design of the tower called “Tower Two”, the
highest of all with its 65 floors, and that will
have 223,260 square metres of office space
and about 12,000 square metres devoted to
commercial activities. The building, that will
reach the Liberty Tower’s size, will have a
point transversally cut out to make up the

rotating angle, and four gigantic lighted
rhombuses that will turn it into a symbol
of Manhattan’s skyline. A new architectonic
jewel scheduled for 2012; by that year, Foster
will have erected even more buildings and
will have been awarded more decorations.
However, Foster does not work alone. In his
Riverside practice in London, he has more
than 800 collaborators, who, of course do
not want to hear about just a single Foster
generation. The architect has a great following,
has created an unmistakable trademark
and has taken architecture a step forward.
“Looking back to the time when I began, I don’t
know whether I have fulfilled my objectives: to
connect architecture and infrastructures, to
democratise the workplace, to reinvent offices,
to discover airports. But I believe that we’ve
managed something, that we are on the right
path”, he says. At 72 years old, he doesn’t
want to talk about retiring, and he works side
by side with the members of his practice. A
lover of cycling and skiing, his partners define
him as very active, smiling and unfaltering.
“He never misses his annual appointment
at the St. Moritz skiing marathon, where he
actively participates. With his character, I
can’t see him out of this practice. He likes it
too much”, they say in Riverside. /

FOSTER’S NEW CAMP NOU
Norman Foster has accepted the challenge of remodelling the Barcelona
Football Club’s stadium, Camp Nou, a building that is turning 50 years old, and
that Foster wants to turn into “the best stadium in the world, with echoes from
Gaudí”. The new Camp Nou will respect the original structure of this building
that dates back to 1957, but Foster & Partners will enhance its facilities,
creating a mobile roof with mosaics that will bear the colours of the Club and of
Catalonia. “I’ve got my inspiration from FC Barcelona, from the stadium itself,
its architecture, its history, its reputation, the city, its colours, its shapes... I’m
really enthusiastic about this project”, Foster assures us. The new building will
be environmentally friendly, with a system to gather rainfall and save energy,
with natural ventilation and metallic stairs adapted for disabled people. There
is the added challenge that the stadium must remain open for the matches
— therefore, the works will have to be done without scaffolds or derricks. “As if
by magic, the spectators will be seeing at each match all the project’s progress,
and finally, we’ll connect the old with the new”, stated Foster.
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forever
BURBERRY

Portrait of the founder
Thomas Burberry;
drawings from
the Burberry archives
depicting the first sport
outfits made in gabardine
fabric and praising
the virtues of the new
textile, perfect for
walks in the open air.

Text: BEATRIZ TARREGA
Photographs: BURBERRY

decided to open a small warm-clothing shop
originally designed to provide rural workers
with resistant working clothes.
Burberry was ambitious and enterprising,
and in just a few years, his fame grew as rapidly
as the range of his products. His clientele
extended to sportsmen and women, who
came by train to Basingtoke from different
points of the country to equip themselves with
resistant coats, cloaks, jackets, kilts and riding
trousers.
Nevertheless, above all, Thomas Burberry
was a great innovator and was interested
in something more than selling clothes.
Doubtless influenced by the English climate,
at the end of the 1870s he manufactured
with Egyptian cotton a textile of very dense
weft and long fibres, which he waterproofed
before weaving the fabric and
named “gabardine” — a name
that he borrowed from the
garment that Caliban wore in
Shakespeare’s The Tempest.
It was an immediate success,
and in 1891 Burberry opened
his first shop in London, in
Haymarket. At the beginning
of the 20th century, he moved the emporium
and its offices to the same street in the
building designed by Walter Cave, a building
still preserved by the British brand today.
The same applies to the corporate logo
designed in 1901, depicting the figure of an
equestrian knight in a suit of armour and a
banner with the Latin word “Prorsum” on it,
meaning “go ahead” — a motto that today is
also the name of the most innovative brand
line, into which Christopher Bailey pours all
his mastery.
However, recognition for Burberry had only
just started, and it began to adapt itself to the
new events of the times with great skilfulness.
In 1911, Roald Amundsen trusted in Burberry
and his outfit for his expedition to the South
Pole, just as Ernest Shackleton did later for

Tradition and avant-garde are the
emblems of a brand that has managed
to reﬂect since its birth, more than a
hundred years ago, genuine British Style.
Nowadays, talking about Burberry
is synonymous with modernity, with
its collections that set trends and its
accessories that create addiction, its highimpact advertising campaigns in black-andwhite photography by Mario Testino, and
its acclaimed shows in Milan. Moreover, it
also amounts to talking about Christopher
Bailey, the young designer from Yorkshire,
and author of one of the most wise and
spectacular resurgences in the world of
fashion in recent years.
However, we must not forget that the
history of Burberry began in the year 1856
in the city of Basingtoke, located at barely
eighty kilometres southeast of London in
Hampshire County. There, in that year, as a
young apprentice draper Thomas Burberry

Haymarket Building, an
emblematic building and
Burberry’s headquarters in
London since its beginnings,
by the architect Walter
Cave; an image from the
1950 catalogue presenting
the extraordinary and very
feminine adaptation of the
male trench, “with matching
hats upon request”;
another version of the famous
Burberry gabardine; the front
of the Flagship store,
opened in the year 2000
on Bond Street; the entry
and shop window of the
Manchester outlet.
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Interior of the Manchester
outlet; a pet carrier with
Burberry’s classic chequered
pattern; space housing the
collection Burberry Kids, in
the Knightsbridge outlet,
London; ankle boot from the
autumn-winter collection, with
an emphasis on the buckle and
the quilted material; detail of
the classic trench, an updated
version belonging to the Icon
Mailer collection; woman’s
watch with a watchstrap of
chequered links.

his journey to Antarctica, stating that “it was
the gabardine layers which helped to save the
life of a member of my team who got lost and
went without shelter for two days”.
When the First World War broke out,
the Department of War commissioned
Thomas Burberry & Sons — the name of the
company was this by then —, to adapt the
officers coat to trench combat. D-shaped
buckles and straps were then incorporated
into the coat shoulders. The “trench” had
been born: a piece that over half a million
Allied soldiers used in the struggle, and
today has become a classic fashion design
in an infinity of versions, but always using
the same early base.
From the battlefield, the trench went onto
the big screen as a symbol of style and
elegance, protecting Audrey Hepburn from
a downpour in Breakfast at Tiffany’s and
allowing Humphrey Bogart to maintain himself

dry under the rain on the airstrip of
Casablanca’s airport.
But this traditional British
brand is known around
the world for its
famous chequered
pattern in white,
black, camel and
red that, which, thanks to a gesture of
flirtatious femininity, went from being a mere
gabardine’s lining to a style icon and a symbol
for exclusivity. In the year 1964, almost forty
years after its creation, the women of Great

Britain’s Olympic team, when
boarding the plane that would
take them to Tokyo, folded
over their arms the trenches,
showing to the world the
traditional checks identifying
Burberry and that, from then
onwards, were appropriated
by umbrellas, scarves, hats
and today even bikinis.
A supplier of the Crown almost
since its birth, in the year 1955
Burberry received from Queen
Elizabeth II its first Royal Warrant,
and in 1989 the Prince of Wales
awarded it the second.
However, fashion, which is fanciful,
tends to be seduced by the past, but always
in a moderate way, and provided that this also
involves adapting itself to modernity. That is
why in the year 2001 the company committed

once again to the future and innovation,
hiring a young Yorkshire-born designer
educated at Westminster University
and graduated from the Royal College
of Arts.
“I want to come back to the house’s roots
and explore the meaning of being British”,
stated then Christopher Bailey. After working
in New York with Donna Karan and in Milan
with Tom Ford, Burberry’s new Creative
Director, in charge of the different product
lines — Burberry Prorsum, Burberry London
and Thomas Burberry —, as well as the global
brand image, met its match.
Since his arrival, Burberry occupies a more
than privileged position in the world of fashion,
and his Prorsum collection has turned into an
essential referent of glamour, combining in
unusual ways the classic with the modern, the
English countryside with the city — in definitive
the 19th century with the 21st century. /

Photograph from
the 2007/2008
autumn-winter
season catalogue,
of medieval
inspiration, taken by
Mario Testino. Christopher
Bailey putting the last touches
on backstage at the show
for next summer’s collection;
accessories from the Icon
Mailer collection; fashion with a
conscience in the limited-edition
T-shirt with the Union Jack on the
front, whose sales were devoted
to alleviating the damages
suffered as a consequence of
the latest floods in the United
Kingdom.

In the London borough of Kensington, owner Emma Roig
opens the doors of her home for us, where her good taste and
personal details reinforce a very luminous whole.
Photos: DANIEL BALDA/MARIA SEJAS
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INDOORS

DOWN
TOWN

OPPOSITE PAGE
The lounge, whose pieces of
furniture balance the whole
atmosphere. Natural wood
floor, Oak Residence Grey
model, polished and bevelled,
from L’Antic Colonial. Lama
Provenza 12.7 x 180.14 cm.
Natural finish.
RIGHT, the black chair, her
favourite, is a work from
Dutch artist Fritz Henningsen.
She acquired it at a Brussels
antique fair. The painting

behind the black chair is what
the English call an “Old Master
Painting” from 1570, acquired
at an auction. The 50s table
lamp beside the black chair
was acquired in Avignon. All
these one-off pieces contrast
with avant-garde armchairs
and furniture.
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Emma Roig, a journalist from Valencia with
a cosmopolitan spirit opens the doors of her
home for us in Kensington, a London borough
with original Georgian-style structures. Over the
classical style of the area and throughout the
ages, singular dwellings have been rehabilitated
and refurbished, in which the classical past and
avant-garde designs live together.
Emma was very clear the moment she found
this house... Although it was impossible to
restore it while maintaining its original style, she
knew at once this had to be her London home.
At last she decided to create a play of contrasts.
The spaces perfectly reflect the personality
of her owner and her endless curiosity for
every place she travels and finds beautiful and

original things to bring back with her. From
architecture to interior decoration, her home
is a winning mixture of time, travels and an
exceptional taste.
“The remodelling lasted two years, a period
which we devoted to tour interesting places.
All through our travels to Parma, Avignon,
Paris, Montpellier, L´Isle- sur- la -Sorgue and
Brussels, I got to compile pieces found in
markets and antique dealers. There are other
works acquired at the Christie’s auction house
both in London and New York, a city I lived
in for many years”. The collection of objects
decorating the different rooms don’t follow

A magic corner: the yellow
of the auxiliary table and the
little cobalt blue armchairs
highlight the austerity of the
classical painting.
LEFT. Levels, entrances and
ways out: like in a play
of spaces, the house opens to
new interconnected spaces.
A detail of a lounge opening
to the little chamber
with the yellow table. All
floorings are made in natural
unvarnished oak.
OPPOSITE PAGE.
Above. Natural wood stairs
from L’Antic Colonial, White
Thule Bevelled Oak model.

ABOVE ON THE RIGHT
In the main bedroom, this
bronze sun is an original piece
by the Dutch artist Georges
van der Straeten acquired at a
Paris boutique.
RIGHT. The room where pink
prevails is her daughter
Clara’s.
The room with patterned
animals in the bedspread is
Paquito’s, and the other one,
with a blue sofa and a wicker
basket full of cuddly toys is
Alejandro’s, her elder son.
The kids’ bathroom is made
with blue mosaics from
Porcelanosa.
Children’s bathroom.
Multicolour Blue model 20 x
31.6 cm, from Porcelanosa,
combined with Marmi China
Matt, measuring 31.6 x 90 cm
in the covering and 31.6 x 31.6
cm in the paving.
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any particular style — they are an open book,
brimming with different experiences that
join very trendy furniture and structures
to deliver a delicate and uniquely balanced
whole. Emma’s Mediterranean hand is very
noticeable in warm atmospheres such as
the kitchen and bathrooms. In the kitchen,
for instance, Carrara marble-tops contrast
with the lead-grey efficiency of the floorings,
all of them made with materials from the
Porcelanosa Group.
For Emma, using marble for the kitchen is
a lifelong, well-established thing. “In Valencia,
it is very common”, she says. “It is so at my
mother’s, my grandmother’s...”
“Besides, I like it because it is resistant,
immune to use and wear, which is essential in
a kitchen.”

THIS PAGE
A quest for luminosity and
maximum comfort in the
bathroom floorings and
coverings. In the photographs,
the Travertine Beige Protegido
model. V103 model bath, from
System-Pool. Showers from
Noken, shower screen from
System-Pool. Krion washbasin
from Noken and tap gear from
Noken.

THIS PAGE
In the kitchen, Carrara marble
tops contrast with the grey
floor, made entirely from the
Cemento Manhattan model
from Porcelanosa (Ston-Ker).
The kitchen furniture is from
Gamadecor.
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In this case, and very rightly, she finally went
for the anthracite grey from the Ston-Ker line.
The kitchen opens onto the garden through
large French windows. Emma wanted to
create a feel of continuity between these two
spaces – so essential for her – in her home.
Porcelanosa impressed her as ideal, since it
offers different kinds of flooring for interior
spaces, and also anti-slip flooring options for
exterior spaces, as is the case of her garden,
arranged in different heights. “These kinds
of anti-slip surfaces are really convenient for
such a rainy city as this.”
“I think that light is an essential element, and
the garden in this house was the kind of thing
that we were looking for. Its size and southern
orientation is very hard to find inside the city.”
So as to enhance the garden, there are big
windows all round the house overlooking it
and bathing the house in light. “As a good
Valencian, I really need light.” Emma has
achieved in central London a house according
to her Mediterranean spirit. /

THE GARDEN:
The kitchen opens onto the
garden through large French
windows. She wanted to
convey a sense of continuity
between these two spaces.
She found Porcelanosa ideal
to this end, since it offers
interior surfaces and similar
anti-slip options for exterior
spaces.

&
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DESIGN
Text: BEATRIZ TARREGA
Photographs: D.R.

SOUL

The “British touch of class” turns into matter and art in the hands of two ﬁgures
as emblematic as they are phlegmatic. Paul Smith and Tom Dixon give form, content
and colour to fashion and industrial design. In their hands, the world is beautiful.

Paul

SMITH

W

ith his peculiar and very distinct
and recognizable style, classical and
traditional, but always with a bit of a
sense of humour, British designer Paul Smith
has been conveying through his creations his
particular way of understand life and design
for years.
Colour and optimism in his multicoloured
stripes and patterns are the trademark of a
man who in 2000 was awarded the title of Sir
by the Queen of England, and has managed to
keep his distance from the fashion designer
stereotype, despite the fact that he has
been designing clothes for more than three
decades now and his shops are scattered over
35 countries. His beginnings in fashion were
fairly accidental — and never a word more
to the case. A bicycle accident shattered his
dream of becoming a professional cyclist
when he was just seventeen years old, but it
also opened the doors of a world until then
unknown to him: art and design. Six months
in hospital, new friends and the encounter with Pauline Denyer,
his wife and loyal collaborator, were decisive in the life of this
Nottingham-born designer.
In 1996, to celebrate his Silver Anniversary as a
professional, the London Museum of Design devoted an
exhibition to him under the title “Paul Smith True Brit”,
that travelled all over the world.
“I think that what really distinguishes my style from
others is the force of the details, as well as the influence
of my travels around the world. I’m away travelling for seven months
in the year, and this affords me with lots of information. I am a born
observer, and as I always say, if you look properly at things, you can
draw inspiration from multiple places with no need to copy. My eyes
keep absorbing everything I see. But I feel very English, that’s why I am
a sort of ambassador of English culture in the world.
“I am an architecture addict, a lover of anything associated with
this art and an admirer of Louis Barragán and Kenzo Tange. Besides, a
building’s rhythm and proportions motivate and help me in my work. I’m
also a great lover of painting; I admire Matisse’s colours and Caravaggio’s
compositions, photography, vintage and collector pieces. I like mixing it
all to create my own style, and then I transfer it to everything I design,

WHEN ELEGANCE IS ECLECTIC
from clothes, accessories and watches to perfumes and items for the
home. Books are my other source of inspiration. In my shops, you can
find objects as unexpected as those in my bedroom — my favourite room
in the house.” In interior decoration, he likes “the classical British style,
but with no preconceived formula”, and he is a stalwart fan of Jacobsen,
Sergio Rodrigues, Fornasetti, Miles van der Rohe...
In 2002 he collaborated with Cappellini to create Mondo, a furniture
collection, and in 2003 he joined his name to Maharam’s, a prestigious
New York upholstery fabric company, to create the Bespoke collection,
inspired by men’s classic pinstriped suits. Now it’s time for his own furniture
collection: Paul Smith has personally designed “The Melrose” chair, with
both a modernist inspiration and his own unmistakable hallmark.

Genius is often difficult to

with a sense of humour that

cm. It is untoned and matt. As

define, for its works already

parallels his sense of good

Paul Smith states,

define it perfectly with no

taste. Flawless. In order to

the favourite room in his

need for big words. This is

recreate his personality, we

home is his bedroom, in which

the case of Paul Smith, a

have chosen a space with a

his style and his hobbies are

British ambassador in the

Porcelanosa flooring in the

summarised in an eclectic but

world, creator and creative,

India Pulpis model measuring

never overelaborate mixture.

59.6 x 59.6 cm. It is Ston-Ker,
rectified porcelain stoneware.
Also available in Silver, Arena
and Grafito colours, this model
also comes measuring 80 x 80
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Tom

DIXON

H

e hasn’t come out of any school of
design, and his CV was no object
of special attention until 1989,
when Cappellini decided to support him and
commercialised his famous S chair, now
exhibited in the New York MOMA. It was not
until 2001, when he was first appointed as
Design Manager and then as Creative Director
at Habitat, that his name began to be known.
By that time, his colleagues from the Creative
Salvage group criticised his decision to fully
engage in the world of industry, but the latter
must be grateful with his re-edition of some of
the most famous pieces by great masters such
as Verner Panton, Ettore Sottsass and Robin
Day. Or with his commitment to innovation
through the works of Ineke Hans and Marc
Newson, among others.
Lots of things have moved in the United
Kingdom since this industrial designer, who
was born in Tunisia in 1959 and grew up in
England from the age of four, started to
manipulate old structures and to weld mostly repair shop metal pieces
— motorcycles were his first great passion along with music. He even
belonged to the early-80s post-punk London scene as the bassist of
a band called Funkapolitan, but an accident removed him from twowheeled vehicles for good.
However, it is not just time that has passed: since 1992, when he
opened his first shop, Space, in London’s Notting Hill area, Tom Dixon
has been showered with awards, nominations and opportunities,
proving that the United Kingdom is in fashion and has a great deal
to offer in industrial design.
“British style applied to design is still a quality that is hard to
describe... It’s something more genuine, more elaborate and
slightly less conceptual; it may have a more marked touch
than other nationalities; whatever it is, I think that there is a
reappearance of the
British, of its self-confidence and its recognized impact on the world”.
Not surprisingly, Tom Dixon is Creative Director of 100% Design, the
most important fair of contemporary design in the United Kingdom, and
in its latest edition, he lighted Trafalgar Square with a gigantic structure
designed by him and made with low-consumption bulbs, which he then
distributed among the public. No wonder either that, along with Ron
Arad, Karim Rashid, Nicole Farhi and Thomas Heatherwick among
others, he is a member of the Bombay Sapphire Prize’s jury, an award
to promote glass designs by international artists; he is also the author
of the latest Cocktail Bar for the famous drink — thanks to his creativity,
the form of his Martini glass, inspired by the bottle’s cap, is also used to
shape a table, a stool or a lamp.

THE WORTH OF SPACES IN EQUILIBRIUM
Since 2004 he is co-owner and Creative Director of Artek, the
Finnish company created in 1934 by the architect Alvar Aalto. “It’s a big
challenge, for this company has an incredible inheritance and culture,
but it also gives me the opportunity to learn and experiment with new
techniques using wood.”
All throughout these years, Tom Dixon has managed to combine
both parts of design — creative and commercial — with an attitude
bordering on alchemy. “Good designers are those who know how to
join all the elements, who study the materials and seek to improve the
functionality of the object; the final shape is just the result of all these
experiments.” In addition, as he himself states, “London is a superb
place to create”. /

So that the industrial designs
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wood). The bath is the Taus
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SPACES

INTERIORS

Playing with the contrast between the white walls and the dark ﬂoors,
designer Jean Van Gysel, the owner of Hotel V, has achieved a perfect atmosphere.
Porcelanosa Group has provided its latest trends in different rooms.
Text: LAURA FEDERICA GARCIA Photos: D.R.

The visionary architect Richard Meier once said: “Light is the essence of life.” Following this
existential thought, designer Jean van Gysel wanted, in his Hotel V, in Vejer de la Frontera, to
catch the light at different times of the day and in different seasons of the year, and bring it
into the interiors of his establishment, creating this magic, warm and elegant atmosphere that
makes his hotel a singular place. Once surpassed the threshold of the ebony and glass door, you
enter into a sanctuary fitted, of course, with all 21st-century comforts. The hotel interiors, with
polished concrete floors and white walls of Venetian stucco, reflect and at once modernise the
sunny history of southern Spain. Gysel seeks peace through light, and it is unavoidable to admire

ABOVE
Night falls in the Andalusian
fields from the hotel’s terrace.
Two fragments of common
areas with an achieved
contrast between the polished
concrete floors and the white
stucco walls. All the interior
decoration wisely combines
ochre and brown tonalities
with different objects
collected by the owner from
street markets, antique shops

and craftsmen.
OPPOSITE
The spectacular staircase
leading to the bedrooms
confers the hotel its feel of a
private villa — one suitable for
an authentic, charming hotel.

34 / 35
lifestyle

THE HOTEL V, IN VEJER DE LA FRONTERA, IS A PARADISE FOR
LOVERS OF THE GOOD LIFE, PERFECT FOR A ROMANTIC ESCAPE
IN EVOCATIVE ENVIRONS

the old staircase with a terracotta vault leading up onto a veranda with endless views of the
Andalusian countryside, from which all the hotel’s twelve rooms can be accessed. In the interior
of each room, peace and avant-garde. Extra large beds and antique Portuguese furniture, a result
of the owner’s patient search through the State of Goa. Whitewashed walls and polished floors,
teak and rosewood, exquisitely contrasted with the modern bathrooms, fitted for maximum
comfort thanks to the Porcelanosa Group, who has managed a balance between novelty and
romanticism. From the bathrooms you can view the horizon as far as the eye reaches. However,
the major surprise is reserved above, on the roof’s terrace, with its panoramic 360-degree

ABOVE
Each room is different from
the others, aiming for
a certain customisation
of atmospheres, as well
as luxury in the details.
The original sense of their
interior decoration has been
preserved: white,
brown and ochre tones in
perfect harmony.
OPPOSITE
A view from the hotel’s

terrace. The original structure
of the 16th-century
courtyard has been
maintained, whereas on the
terrace dominating the
fields a Jacuzzi has been
installed to the delight of the
guests, who have turned it
into a favourite place to enjoy
the dusk.
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ABOVE
Detail of one of the utterly
customised bathrooms. The
bath tap gear is similar to
the Ares model from Noken.
The double-sink basin made
in white Krion with mixer tap
gear is the Ares model. All
from Noken.
OPPOSITE
Another room, a new
magnificent bathroom. In this
case, basin in white Krion and

mixer tap gear in the Ares
model from Noken. Sanitary
ware in the Tebas III model
from Noken. System-Pool
bath with tap gear similar
to the Ares model from
Noken. Bathroom radiator
from Noken. Paving Cemento
Manhattan model from
PORCELANOSA. Glass shower
screen from System-Pool.

views. This is the place where luxury and daydreaming are possible — a place especially created
so that the best moments of the day won’t escape, particularly at dusk. Dominating the not too
distant Moroccan coastline, you cannot help but plunge into the Jacuzzi with a delightful glass of
champagne. Everything in the Hotel V is a sum of factors brimming with good taste, for travellers
who are looking for customised luxury far from the big establishments, and who are finding in
this corner of Cádiz their “place in the world”. It is difficult to leave the Hotel V because its beauty
haunts you: even as you cross its 16th-century courtyard with its majestic stone columns, you
are already thinking about the next visit. /

THE BEST AND TRENDIEST DESIGN IS FOUND IN THE
BATHROOMS CUSTOMISED FOR EACH ROOM WITH ELEMENTS
FROM THE PORCELANOSA GROUP

OK
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FLOORS

TECHNICALLY

PERFECT

In 1824, the English engineer Samuel Brown managed to create
a petrol-burning engine that delivered movement, and with it he
managed to get a vehicle up Shooter Hill in London. A long time
has passed since then, and now, in 2008, the English industry
has cars with spectacular design adapted to deliver the best
service: the same quality, spectacular nature and design as the
PORCELANOSA GROUP’s tile ﬂoorings showed in this feature.
Cars and ﬂoors technically perfect.
Text:
ISABEL ARANGUREN
Photos:
PORCELANOSA PHOTOGRAPHY STUDIO,
COURTESY OF ASTON MARTIN, JAGUAR,
BENTLEY AND BMW

POWER, ENDURANCE, RELIABILITY
In the photographs left and above, tile paving
model Ciottoli Brick Gris from Porcelanosa.
It is Ston-Ker, matt finish. Suitable for outdoor
spaces.
The car is a DBS Aston Martin, an English classic renewing its design
and extending — still farther — its performance. The historical car of the
“fair-playing” English, now for the trendy people of the 21st century
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ELEGANT TILE PAVINGS For outdoor
environs that endure gazes and footsteps
without losing their original charm

ELEGANCE, VERSATILITY, SOLIDNESS for the tile
paving on the opposite page and in the space
above. It is the Tucson Gris Anti-Slip model
measuring 33.3 x 66.6 cm, anti-slip and suitable
for exteriors. It is combined with the Tucson Gris,
8.1 x 66 cm. Both from Porcelanosa.
The car, a BENTLEY ARNAGE DROPHEAD COUPÉ, a legendary beau that moves
smartly towards the future. Its logo, the winged B, is already a referent of the
highest class and distinction. The new Bentley, as well as the GT Continental
coupé model, moves swift and precise on the new highways of the world.
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MAXIMUM DESIGN for the tile paving
in fashion, strengthening nature
and adapting it to modern times

VERSATILE, GRATEFUL, TRENDY. We are talking
about the tile paving illustrating the opposite page
and the space above. It is the Jatoba Rojo Anti-Slip
model, from Porcelanosa, measuring 18 x 110 cm.
It is rectified and untoned Ston-Ker. Matt finish.
Anti-Slip and suitable for any exterior space.
Here we have the latest MINI model, with its design that already has a legion
of adepts and new and almost endless colour combinations.
A powerful engine and its five airbags make it the greatest small car. An
urbanite that grows confident in the cities and softly goes on by among the
traffic without losing its magic year after year.
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AVANT-GARDE SAFETY for tile
flooring comfortably, perfectly
adapted to new needs

BEAUTY, LUXURY, MODERNITY AND SAFETY, this
is what defines the tile paving illustrating the
opposite page and the space above: the Cáucaso
Verde Anti - slip model, 44 x 66 cm. from Venis.
The car is the XF JAGUAR, the latest roar from the mythic English brand that
wants to prove with this new model that luxury, purity of lines and
power can condense in a single vehicle. For the lovers of this most English cat
in particular, and for all drivers with good taste in general, the latest Crown
jewel is already available at the car dealers.
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SPACES

Located in an idyllic
landscape amidst
the luxuriant, green
mountains of Northern
Ireland and bathed
by the waters of the
River Maine stands the
Galgorm Hotel, Resort &
Spa, a shrine to luxury,
calm and vitality.

IRISH
AGIC
M

Text: MARTA BARAS Photographs: D.R.

THE GALGORM SPA OFFERS
A SERIES OF EXOTIC THERAPIES FOR BOTH
MEN AND WOMEN
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It is one of the most beautiful and luxurious
in Ireland. The Galgorm Hotel, Resort & Spa is
located in Ballymena, a 20-minute ride from
the Belfast airport, amidst a 163-acre wildlife
park — an ideal base for outdoor activities. It is
a typically Irish kind of construction, combining
rustic elements with the latest avant-garde
novelties, like the ceramic materials and
exclusive spa facilities from the Porcelanosa
Group. Its half-timbered stone façades and
big chimneys contrast with the comfort and
luxury of its suites – with a cared for and

modern interior decoration – and the most
exclusive services of its prestigious spa.
The hotel has 75 rooms and luxury suites with
contemporary design and superior quality at
the service of its customers. The very spacious
wooden cabins that line the River Maine are
a unique place for the most exclusive guests
who want to enjoy the magic of the green Irish
woods. The hotel is located near the major golf
courses in Ireland, such as the Royal County
Down, whose championships rank among the
top ten in the world, and with impressive views
of the sea and the Mourne Mountains; and the
Royal Portrush, amidst enormous sand dunes,
with views onto the Antrim Coast. Horse riding,
trapshooting or fishing are other attractive
activities for the Hotel Galgorm’s guests,
who can rent boats to enjoy trout fishing in
the spring or watch the salmons leaping the
breakwater all the year round.
Inspired by these magical environs, the
spa is one of the most special attractions for
its customers, who come from all over the

ABOVE
A private suite for couples
so that they can enjoy two
to four hours of customised
treatments for men and
women. The session involves
champagne, strawberries, an
herbal bath, personal time
to relax and a typical Irish
supper. The floor is in Natural
Beige Travertine Marble from
L’Antic Colonial.
RIGHT
One of the eight cabins
where you can enjoy a bubble
bath with the powers of
aromatherapy. The dark
“damasked” wall is similar to
the Venezia model from Venis
(Ston-Ker).
OPPOSITE
The Spa’s hall, wholly made
in Beige Classical Protegido
Travertine Marble from L’Antic
Colonial. In the foreground,
the floor made in natural wood
is similar to the Teka Mumbai
model from L’Antic Colonial.
Its measurements are 8.5 x
2.2 cm. This kind of wood is
suitable for exterior paving.
Available in several formats,
it is combined with a stone
similar to the brick Nepal
model from L’Antic Colonial,
measuring 40 x 10 x 1.5 cm.
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THE GALGORM SPA’S
HYDROMASSAGE SWIMMING
POOL INCORPORATES A
WIDE VARIETY OF MASSAGE
THERAPIES
world for its exclusive services, such as the
“Mr Tropez self-tan”, a celebrity favourite. The
spa was conceived by an important health
resort consultant with the aim of creating
a closed space in contact with the open air,
with views onto the woody mountains of
Ireland, and painstakingly created by the
Porcelanosa Group. The Galgorm Spa offers
a series of exotic therapies for both men and
women, merging natural Asian remedies with
the ancient art of aromatherapy. It has a
hydrotherapy swimming pool, a heated exterior
swimming pool, eight treatment cabins and
one devoted to couples treatments.
Its hydrotherapy swimming pool, of very
large dimensions, incorporates a wide variety of
massage therapies, paying special attention to
neck and back or full body techniques. Body and
mind in perfect harmony, an infallible weapon
against stress. The experience is complete with
a Roman bath to purify the body, herb wrapping
with a hundred per cent humidity to eliminate
toxins and improve blood circulation, and a
walk through the showers, combining cold and
warm water jets and wrapped in delicious
fragrances. A series of beauty rituals add the
finishing touches to this beauty experience
with wrappings made of mint, tangerine, coffee,

ON THE LEFT
The Galgorm Spa is a unique
experience for relaxation and
serenity. The spa covering
and paving have been made
in Beige Classical Protegido
Travertine Marble from L’Antic
Colonial. Its measurements:
30 x 60 x 1.2 cm.
The hydrotherapy swimming
pool has panoramic views onto
the lush Irish woods.

ABOVE
A detail of one of the murals
in the hydrotherapy swimming
pool, with a relaxation bench.
The Spa’s swimming pool is
covered in vitreous mosaic
similar to the Polynesian
Agata model from L’Antic
Colonial. Measurements:
2 x 2 cm.

IN THE BATHROOMS AND THE SPA, AVANT-GARDE
LINES HAVE BEEN CHOSEN TO GIVE THE HOTEL ITS
MAXIMUM COMFORT
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THIS PAGE
Left top, toilet in the Tebas
III model from Noken. Middle
top, covering in Marmi Blanco
model, from Porcelanosa,
combined with Miniblock
Ossido Negro from Venis. Floor
in Férrico Negro from Venis.
Right top, the white square
basins are the Azor model
from Noken, with Future tap
gear from Noken.
LEFT
The big white bathroom unit
is in the Louisiana model from
Gamadecor, and the bath is
the Oba model from SystemPool. In this bathroom, the
flooring is Natural Beige
Travertine Marble from L’Antic
Colonial. The shower doors are
the Forma 2 model and the
showers are the Palio model,
both from System-Pool.
The bottom bathroom is
covered in Natural Cream
Grecia Marble from L’Antic
Colonial.

lemon or lavender, and essential oil massages
to rejuvenate both body and mind. They also
have a wide range of massages à la carte
with the advice of an expert professional. The
spa also has its own range of aromatherapy
products to carry on at-home treatments.
For supper, many Galgorm guests opt for the
relaxed traditional Irish food in the Guillies Bar.
The River Room Restaurant offers an excellent
gourmet choice with panoramic views onto
the river; and the grill offers live music in its
comfortable lounge with fireplaces. /
ABOVE
The hotel rooms maintain
the classical luxury sought
by its customers. Warmth
and avant-garde displayed
in the bathrooms, made
with materials from the
Porcelanosa Group.

RIGHT
An image of one of the hotel
gardens. The Galgorm has
spectacular views onto Irish
landscapes.
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LONDON AND I

TRAVELLERS
Text: BEATRIZ TARREGA
Photos: D.R.(Elena Foster)
J. C. DE MARCOS (Manolo Blahnik)
TXEMA YESTE FOR HOSS
INTROPIA (Tamara Rojo)

Three Spaniards with an international scope, successful and
cosmopolitan, give us their intelligent and sentimental views of London,
and the most “it” addresses in the city where they live and work.
1

1- From Blackfriars Bridge
you can look out over the City
and St Paul’s Cathedral, as
well as the architecture of the
Jubilee Line.
2 – Impressive Turbine Room
in the Tate Modern.
3- The Orangerie, in the
Kensington Gardens, the most
romantic tearoom.
4- Majestic St James Park.
In the background, the House
Guards Building planned
by Kent and built between
1750 and 1760.

2

3

4

Elena Foster
What does London mean for you, both
emotionally and professionally?
London has been my family anchor for the last
14 years, where both my home and Ivory Press
headquarters are. It is a city full of good friends
that come from all over the world, with lively
and free people who always welcome you with
open arms. And above all in the last few years,
London is very fun and has a steady and superb
intellectual offer, as well as of fashion and food.
But it also has its dark side, like all big cities.
What do you like most about English
society/culture?
It is informal, relaxed, diverse, multicultural,
risky, nomadic. Don’t forget the British went
to India or Australia and settled there, or

discovered winter sports in the magnificent
Engadin Valley and St Moritz last century. It is
an intrinsically cosmopolitan society.
How would you define the “British Style”?
It does not exist anymore, there are just some
traces left behind by what it once was: in
Saville Road, or at Friday suppers in Oxford or
Cambridge Colleges.
Which public buildings do you like most, and
what sensations do they convey to you?
The Parliament is an imposing building, majestic
inside and outside. Trafalgar as a public space is
wonderful, a place where all kinds of things are
always happening, and with the National Gallery,
St Martin in the Fields and the Royal Academy
close by. Also Richmond Park is a unique place to

walk, run or cycle, and above all, I m fascinated by
the trio of Saint Paul’s Cathedral, the Millennium
Bridge, the Tate Modern: it is unbeatable! (It is
a spectacular show that you never tire of while
having a coffee in the Tate’s top floor café and
looking at St Paul’s).
A secret address?
To dine out with friends and have some drinks
and some meat, especially pork, St Johns.
To have lunch on Sundays, The Wolseley, in
Picadilly. To have some fresh fish, Scotts, with
oysters you would die for served on the bar. St
Auben for a meal, with a very rich menu with
Spanish touches, surrounded by Damian Hirst’s
photographs or designs by Craig-Martin.
And for a solo escape?

St James Park is a marvellous place, and after
many years walking it all about by myself or
with my family, I never tire of it; I just get more
and more hooked. I always end my walks with
a coffee on the lakefront, and then I go across
the street and call in the Serpentine Gallery.
The London district you like most?
Where I live, in Battersea, beside the park where
my children learnt to walk, and only a minute
from Kings Road and Chelsea.
And you favourite shopping area?
Chelsea and surroundings. Also Nottingham
Hill, and I love the whole area of Holland Park.
I often go there, for many friends live in that
borough, and in addition, there you have the
best cheese shop in the city.

5- Lively Covent Garden. Exactly
on Shaftesbury Avenue.
6- Green Park Avenue, where
Buckingham Palace is.
7- The big windows in the Tate
Modern café offer magnificent
views to the City.
8- Victorian houses in the
Notting Hill area.
9- Elegance and avant-garde in
the decoration of The Wolseley
restaurant.
10- Typical little streets in the
Chelsea area, near Battersea
Bridge.
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Manolo Blahnik
What does London mean for you, both emotionally and professionally?
Since the 70s, I’ve been based in London, both personally and professionally. My
bonds with this city are very strong and lasting.
What do you like most about its society/culture?
I enjoy the freedom you have to express your ideas, both in creative and personal
terms. In this, it’s a unique city in the world.
How would you describe London’s style?
English style is very unique, since it dismisses the hitches of fashion. It is a mixture
of different times and periods, effortlessly joined to bring about such marvellous
people as Isabella Blow.
The London buildings or areas you like most...
Manolo Blahnik’s favourite buildings are the Tate Modern, the John Nash Buildings
in the Mall and Regents Park.
Any secret addresses?
For a business lunch, Bibendum in Brompton Cross.
For a dinner with friends, Wiltons, in Jermyn Street.
For a solo escape, Heywood Hill Bookshop, in 10 Curzon Street, where the novelist
Nancy Mitford used to work.

5

6

7

8

9

What does London mean for you, both emotionally and
professionally?
Emotionally, an emotion, a dichotomy; sometimes I adore it,
sometimes I can’t stand it. Professionally, a dream come true.
What do you like most about this society/culture?
Their love for art, their belief that it belongs to everybody, that
the human being cannot live without art. And their honesty.
How would you define the “British Style”?
Carelessly sophisticated, effortlessly glamorous, always setting
fashion, never following it.
Which public buildings do you like most, and what
sensations do they convey to you?
Obviously, the Opera House: a theatre with a great history, full
of tradition and inspiration. The Tate Modern for its capacity to
recycle an old building and turn it into something modern and
innovative.
A secret address?
For a business lunch, The Wolseley, at any time. It is a magnificent
restaurant. For a dinner with friends, Bambou, a Thai restaurant
with an intimate atmosphere, in the Soho area.
For a solo escape, a flea-market, a bookshop, a park, an antique
shop, a museum, a theatre...
Stanfords Bookshop in Covent Garden is the best bookshop for
international maps and travel guides. It’s wonderful to spend
a while researching the countries where I will go on tour. They
have everything one needs to travel.
The London district you like most?
Soho, for its diversity and its atmosphere.
And your favourite shopping area?
Portobello. It is an area where walking unhurriedly around, you
can discover incredible new designer boutiques, small shops
with the most objects, antiques... Everything one can imagine.

Tamara Rojo

10

Text: LAURA FEDERICA GARCIA
Photos: D.R.
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PROJECTS ARENA OCHO HOUSING DEVELOPMENT

QUALITY

OUTSIDE AND INSIDE

A set of eight real luxury
dwellings in the heart
of San Juan Beach, Alicante,
made with materials
and elements from
the Porcelanosa Group.

A

rena Ocho has been designed by highly
reputed architects and interior decorators and has enjoyed the collaboration
of leading firms in installations and equipment,
and the Porcelanosa Group in particular. The
high quality of these eight dwellings is evident
even in the smallest details. Special attention
has been paid to the quality of the building
materials, to interior comfort and the common
areas. All of the homes have thermal and
acoustic isolation, air-conditioning individually
controlled from each room, heating with water
radiators, domotic homes, and the most sophisticated security alarm systems. The common
areas include a lawn around the swimming pool
area and tropical and Mediterranean plants
designed by renowned landscape gardeners.
The leisure area has a large swimming pool,
a swimming pool for kids, a hydromassage
area and a paddle court. As regards the exterior materials of these homes, their façades
have been designed by Porcelanosa’s Tech-

nical Façade Division. The selected system
is that of a ventilated façade with ceramic
covering, model Technic Nieve of 54 x 110 cm.
In the interior spaces, all ceramic coverings
and floors are Porcelanosa’s grounded porcelain stoneware, available in different models:
Alsace Crema outstands in the terrace, hall
and lounge, Madras Marfil and Arce Miel in the
bath-rooms, Nival Blanco in the kitchen, Gredos
Blanco in the gallery. All the kitchen units are
the Gamadecor G400 model from Porcelanosa. The gallery furniture is from Gamadecor
G110 from Porcelanosa. In sum, Arena Ocho is
an exceptional project made up of eight homes
designed so that those who dwell in them can
enjoy the pleasure of living.

ABOVE The bathrooms and kitchens in the Arena Ocho project are
equipped with furniture from the Porcelanosa Group. The kitchen
furniture is the Gamadecor G400 model. The bathrooms have been
jointly designed with Porcelanosa, all of them with wood units
under the basins. The Zurich model baths are from System-Pool.
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PROJECTS A HABITAT IN SANTANDER

AVANT-GARDE
LIVELY COVERINGS
“TWO MAGICAL BLACK STONES
FLOATING BETWEEN TWO PLANES”

I

n January 2006 the practice headed
by Carlos Casanueva Galán began the
rehabilitation and refurbishing works of a
home in the elitist Calle Castelar in the city of
Santander. The wall coverings for bathrooms,
lounge and kitchen were made of the high
quality ceramic model Ruggine 33 x 100 cm,
from Porcelanosa, fixed with pegolán glue.
“This ceramic material is the essence of the
project, for it shapes the solidness of a hard,
stony, black and hostile body that wants to
get away from the floor and the ceiling”, says
Carlos Casanueva Galán. The tiles have been
applied on plasterboard secured to the brick
partition. The windows joinery is aluminium.
All exterior joinery is made of steel, and the
interior joinery of stainless steel. In this work, it
is obvious that the inspiration is in the reddish
woods of the lounge flooring, in the wood
wall with its lighted portholes and in the white
marble reflections. All elements of the dwelling
have views to the Cantabrian Sea and the sky
framing it. There is as much care to detail as
passion in the work done by this stage director,
who sums it up in just a few words: poetry for a
reinterpretation. /
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PORCELANOSA IN SCOTLAND

T

he Porcelanosa Group, furthering
its expansion policy in Scotland, has
opened a new shop and a 50,000square foot logistics centre in Braehead. In this
outlet you will find all the products fabricated
and distributed by the Group: a wide range of
ceramic floorings and coverings, bathroom
furniture, kitchens, spas, etc. The centre will
have a Water Area (cabin, shower-sauna,
hydrotherapy products). Over 50 people work
in the Braehead Centre, which is open to
the public throughout the week, Sundays
included. Address: Porcelanosa Braehead. 2
Rocep Drive. Braehead-Renfrew PA4 8XY.
www.porcelanosa.co.uk

The latest-generation industrial
facilities of Braehead Centre
for over 50 workers, and the
exhibition, sales and distribution
of all the products made by the
Porcelanosa Group.
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ADDRESSES

■ ÁLAVA

■ ASTURIAS

JORGE FERNÁNDEZ CERÁMICAS
VITORIA Los Herrán, 30.
Tel. 945 254 755 - Fax 945 259 668
Urartea, 28. Pol. AliI Gobeo.
Tel. 945 244 250 - Fax 945 247 877
■ ALBACETE
PORCELANOSA
Pol. Campollano. Antigua Ctra.
Madrid, s/n. Tel. 967 243 658
■ ALICANTE
PORCELANOSA
ALICANTE Calle del Franco. Pol.
Las Atalayas, p. VI. Tel. 965 109 561
ALCOY Oficina Cial. Isabel
La Católica, 1. Tel. 965 333 758
Fax 965 333 767
Avda. Valencia, 34. Tel. 965
332 028
ALTEA Carrer Bon Repós, s/n.
Edif. Glorieta I. Tel. 965 841 507
BENISSA Pla dels Carrals, s/n.
Tel. 965 730 419
CALPE Avda. Ejércitos Españoles,
Apolo VII, Local 10.
Tel. 965 839 105
DENIA
FONTANERÍA LLACER
Oficinas, Almacén y Dpto. Técnico
Pol. San Carlos 8-9 Tel. 965 781 635. Tienda y
Exposición Pedreguer, 10-12
ELCHE Ctra. Alicante, Km. 2.
Tel. 966 610 676 - Fax 966 610 700
ELDA Avda. Mediterráneo, 20-22.
Tel. 966 981 594 - Fax 966 981 285
JAVEA Partida Pla, 79.
Tel. 965 791 036
SAN JUAN Ctra. Valencia, Km. 88.
Tel. 965 656 200
Fax 965 655 644
TORREVIEJA Avda. Cortes
Valencianas, 58. Tel. 966 708 445
■ ALMERÍA
PORCELANOSA
ALMERÍA Avda. Mediterráneo, s/n.
Tel. 950 143 567 - Fax 950 142 067
EL EJIDO Ctra. San Isidro, 117.
Tel. 950 483 285
Fax 950 486 500
HUERCAL OVERA Pza. Almería, 8.
Tel. 950 470 199 - Fax 950 616 023
ROQUETAS DE MAR Ctra. Alicún,
Km. 142. Tel. 950 325 575
Fax 950 338 651

GARCÍA MILLÁN
OVIEDO Cerdeño, s/n.
Tel. 985 113 696
AVILÉS Gutiérrez Herrero, 11.
Tel. 985 549 744
Fax 985 544 543
PORCEASTUR
GIJÓN Avda. Constitución, 2.
Tel. 985 171 528 - Fax 985 170 355
■ ÁVILA
PORCELANOSA
ÁVILA Pol. Ind. Vicolozano, p. 2.
Tel. 920 259 820 - Fax 920 259 821
■ BADAJOZ
PORCELANOSA
BADAJOZ CN-V Madrid-Lisboa,
Km. 399. Tel. 924 229 144
Fax 924 229 143
MÉRIDA Pol. Princesa Sofía.
Tel. 924 330 218 - Fax 924 330 315
■ BALEARES
PORCELANOSA
PALMA DE MALLORCA Pol. Son
Castello. Tel. 971 430 667 Fax 971 297 094
Avda. Alexandre Rossello, 34.
Tel. 971 433 796
INCA Carrer Pagesos, s/n Pol. Ind.
Inca. Tel. 971 507 650
Fax 971 507 656
IBIZA St. Antoni de Portmany.
Pol. Montecristo, s/n. Ctra. IbizaSan Antonio. Tel. 971 317 292
TOLO FLORIT
MENORCA Ciudadela. Polígono,
Calle F-59. Tel. 971 384 411
A. PELLICER
MENORCA Mahón. Polígono, Av.
Cap de Cavallería. Tel. 971 352 300
■ BARCELONA
PORCELANOSA CATALUNYA
L´HOSPITALET Carrer Ciències, 65.
Gran Vía L´H. Tel. 932 642 500
■ BIZKAIA
BILBU
AMOREBIETA Barrio Boroa, s/n.
Tel. 946 731 158 - Fax 946 733 265
BILBAO Iturriaga, 78.
Tel. 944 113 018
Henao, 27. Tel. 944 240 576
Alameda Recalde, 39-41.
■ BURGOS
LA BUREBA
MIRANDA DE EBRO Camino Fuente

Basilio, s/n. Tel. 947 323 351
■ CÁCERES
PORCELANOSA
CÁCERES Ctra. Cáceres-Mérida,
Km. 0,5. Tel. 927 236 337
927 236 254
AZULEJOS ROMU, SA
PLASENCIA Avda. Salamanca, 66.
Tel./Fax 927 423 361
■ CÁDIZ
PORCELANOSA
CÁDIZ Avda. José León Carranza,
esq. Plaza Jerez. Tel. 956 205 622
PTO. DE STA. MARÍA Ctra. MadridCádiz, Km. 654. Pol. Ind. El Palmar.
Tel. 956 540 084/083
SAN FERNANDO Pol. Tres Caminos,
s/n. Tel. 956 592 360
JEREZ DE LA FRONTERA Parque
Empresarial. CN-IV.
Tel. 956 187 160
ALGECIRAS Ctra. Málaga, Km. 109.
Tel. 956 635 282 - Fax 956 635 285
■ CANARIAS
PORCELANOSA
LAS PALMAS Avda. Mesa y
López, 61. Tel. 928 472 949
Fax 928 472 944
SANTA CRUZ DE TENERIFE Avda.
Tres de Mayo, 18. Tel. 922 209 595
SANTA CRUZ DE LA PALMA
Abenguareme, 3. Tel. 922 412 143
LOS LLANOS DE ARIDANE Las
Rosas, s/n. Tel. 922 461 112
Fax 922 461 166
■ CANTABRIA
PORCELANOSA
SANTANDER Avda. Parayas, s/n.
Tel. 942 352 510
Fax 942 352 638
TORRELAVEGA Boulevard
Demetrio Herrero, 1.

Tel. 942 835 026
■ CASTELLÓN
PORCELANOSA
CASTELLÓN Asensi, 9.
Tel. 964 239 162
VILLARREAL Ctra. Villarreal-Onda,
Km. 3. Tel. 964 506 800
Fax 964 525 418
VINAROZ Ctra. N-340, Km. 141,4.
Tel. 964 400 944
Fax 964 400 650
■ CIUDAD REAL
PORCELANOSA
CIUDAD REAL Ctra. de Carrión, 11.
Tel. 926 251 730 - Fax 926 255 741
ALCAZAR DE SAN JUAN Corredera,
56. Tel./Fax 926 546 727
■ CÓRDOBA
PORCELANOSA
CÓRDOBA CN-IV, Km. 404.
Pol. Torrecilla. Tel. 957 760 024
LUCENA Egido Plaza de Toros, 35.
Tel. 957 509 334 - Fax 957 509 166
■ CUENCA
PORCELANOSA
Hermanos Becerril, 6. Bajos.
Tel. 969 233 200
■ GRANADA
TECMACER, S.L.
ARMILLA Avda. San Rafael.
Tel. 958 253 081 - Fax 958 183 367
■ GUIPÚZCOA
BELARTZA CERÁMICAS, S.L.
SAN SEBASTIÁN Pol. Belartza.
Fernando Múgica, 15.
Tel. 943 376 966
■ HUELVA
PORCELANOSA
HUELVA Ctra. Tráfico Pesado, s/n.
Pol. La Paz. Tel. 959 543 600
LEPE Ctra. Huelva-Ayamonte, s/n.
Tel. 959 645 011 - 959 384 200
BOLLULLOS DEL CONDADO Avda.
28 de Febrero, 200.
Tel. 959 413 820
■ HUESCA
PORCELANOSA
Pol. Sepes - Ronda La Industria
1-3. Tel. 976 242 738
Fax 974 242 676
■ JAÉN
PORCELANOSA
JAÉN Pol. Olivares. Ctra. BailénMotril, Km 323. Tel. 953 280 757
ÚBEDA Don Bosco, 25.
Tel. 953 755 008
LINARES Avda. de Andalucía, 13.
Tel. 953 607 035 - Fax 953 607 705
■ LA CORUÑA
PORCELANOSA
SANTIAGO DE COMPOSTELA
General Pardiñas, 13-bajo.
Tel. 981 569 230
Avda. Rosalía de Castro, 129.
Tel. 981 530 900 - Fax 981 530 901
JOSÉ OTERO S.A.
Alto del Montouto-Ctra de La
Estrada, Km 3. Santiago.
Tel. 981 509 270
SUMINISTROS VIA-MAR

LA CORUÑA Avda. Finisterre, 11.
Tel. 981 279 431
BETANZOS Avda. Fraga Iribarne,
s/n. Tel. 981 772 190
ALMACENES NEIRA
EL FERROL Ctra. Catabois, 258.
Tel. 981 326 532
ORTEGAL BAÑO
ORTIGUEIRA Ld. Cuina. Ctra.
Comarcal 642. Tel. 981 400 880
■ LA RIOJA
RIOJACER
LOGROÑO Avda. de Burgos, 43.
Tel. 941 286 021 - Fax 941 202 271
■ LEÓN
PORCELANOSA
LEÓN Fray Luís de León, 24.
Tel. 987 344 439
S. ANDRÉS DEL RABANEDO Ctra.
León-Astorga, Km. 3,5.
Tel. 987 801 570/571
PONFERRADA Pol. Ind. del
Bierzo, p. 5. Tel. 987 456 410
Fax 987 402 155
■ LLEIDA
MATERIALS PIRINEU
LA SEU D’URGELL Ctra. de Lleida,
28. Tel. 973 351 850
Fax 973 353 410
■ LUGO
ALMACENES BAHIA S.L.
FOZ Maestro Lugilde, 6.
Tel. 982 140 957
ARIAS NADELA COMERCIAL S.L.
LUGO Tolda de Castilla, s/n.
Tel. 982 245 725
■ MADRID
PORCELANOSA
LEGANÉS Avda. Recomba, 13. Pol.
La Laguna. M50, s. 53.
Tel. 914 819 202
MADRID Alcalá, 514. Tel. 917 545 161
Ortega y Gasset, 62.
Tel. 914 448 460
ALCOBENDAS Río Norte.
Tel. 916 623 232
ALCORCÓN CN-V, Km. 15,5.
Parque Oeste. Tel. 916 890 172
■ MÁLAGA
PORCELANOSA
MÁLAGA Avda. Velázquez, 77.
Tel. 952 241 375 - Fax 952 240 092
ANTEQUERA Río de la Villa, 3.
Polígono. Tel. 952 701 819
MARBELLA Ricardo Soriano, 65.
Tel. 952 826 868
Fax 952 822 880
■ MELILLA
PORCELANOSA
MELILLA Paseo Marítimo Mir
Berlanga, s/n. Tel. 952 696 174
■ MURCIA
PORCELANOSA
LORCA Ctra. de Granada, 127. Pol.
Ind. Los Peñones. Tel. 968 478 130
CARTAGENA c. Belgrado, 8, Pol.
Industrial Cabezo Beaza 30395
ESPINARDO Ctra. Madrid-Murcia,
Km. 384,6. Tel. 968 879 527
YECLA Avda. de la Paz, 195.

Tel. 968 718 048 - Fax 968 718 048
CARAVACA DE LA CRUZ Avda. Ctra.
Granada, 20. Tel. 968 705 647
■ NAVARRA
MONTEJO CERÁMICAS
PAMPLONA Navas de Tolosa, s/n.
Tel. 948 224 000
Fax 948 226 424
MUTILVA BAJA Pol. Ctra. Tajonar,
calle-A, Naves 2-4.
Tel. 948 239 065
TUDELA Ctra. Tudela -Tarazona.
Pol. Ctro. Servicios.
Tel. 948 848 365
CERÁMICAS CECILIO CHIVITE
CINTRUÉNIGO Variante N-113,
Polígono. Tel. 948 811 973
■ OURENSE
GREMASA Ctra. de la Sainza, 48,
bajo. Tel. 988 237 350
■ PALENCIA
CANTALAPIEDRA
PALENCIA Juan Ramón Jiménez,
4-6. Tel. 979 706 421
Fax 979 702 652
■ PONTEVEDRA
GREMASA MOS
VIGO Urzaiz, 13. Tel. 986 224 100
SANEAMIENTOS ROSALES
VIGO García Barbón, 139-B.
Tel. 986 228 806
SEIJO-MARÍN Doctor Otero Ulloa, 1.
Tel. 986 702 041 - Fax 986 702 080
■ SALAMANCA
PORCELANOSA
VILLARES DE LA REINA Pol.
Villares. Ctra. SalamancaValladolid, Km. 2,2.
Tel. 923 243 811 - Fax 923 123 414
■ SEGOVIA
SEGOCER
SEGOVIA José Zorrilla, 134.
Tel. 921 444 122
EL ESPINAR Ctra. Madrid-La
Coruña, Km. 64. Tel. 921 172 426
■ SEVILLA
PORCELANOSA
SEVILLA Avda. de Andalucía, 3.
Tel. 954 579 595 - Fax 954 578 304
TOMARES San Roque, s/n.
Pol. El Manchón. Tel. 954 152 792
DOS HERMANAS Parque Cial. Zona
Dos. Dr. Fleming, 45.
Tel. 955 663 558
HERNÁNDEZ CARBALLO S.L.
LORA DEL RíO Betis, s/n.
Tel. 955 800 473 - Fax 955 801 439
■ SORIA
PORCELANOSA
Pol. Las Casas-II. Calles A y J, p.
201. Tel. 975 233 228
Fax 975 232 188
■ TERUEL
PORCELANOSA
ALCORISA Marqués de Lema, 76.
Tel. 978 883 074
GARGÓN
TERUEL Pol. La Paz, p. 143-144.
Tel. 978 609 661
■ VALENCIA
PORCELANOSA
VALENCIA Colón, 50.
Tel. 963 530 491
Colón, 56. Tel. 963 530 230
Prolongación Paseo Alameda, 51.
Tel. 963 319 098 - Fax 963 306 722
ALBUIXECH Avda. Mediterráneo, 6,
Pol. Ind. Mediterráneo.
Tel. 961 417 227
GANDÍA Ctra. Gandía-Valencia, Km.
1. Pol. El Alcodar. Tel. 962 954 105
SEDAVÍ Avda. Mediterráneo, s/n.
Zona Comercial de Sedaví.

Tel. 963 185 021
PATERNA Heron City, Pista
Ademuz, 5-6. Tel. 963 160 348
Fax 963 160 599
■ VALLADOLID
CANTALAPIEDRA
VALLADOLID Don Sancho, 5.
Tel. 983 217 925.
Don Sancho, 9. Tel. 983 217 921
Ctra. de Soria A24, Km 5.
Tel. 983 217 010 - Fax 983 200 921
■ ZAMORA
PORCELANOSA
ZAMORA Avda. Cardenal Cisneros,
s/n. Tel. 980 519 283/865
Fax 980 529 404
BENAVENTE Avda. Federico Silva,
124. Tel. 980 634 042
Fax 980 633 766
■ ZARAGOZA
PORCELANOSA
ZARAGOZA Autovía de Logroño,
Km, 2. Tel. 976 403 131
Fax 976 300 094
Pol. Ind. Plaza. Taormina, 2.
Tel. 876 269 500
Fax 876 269 388

INTERNATIONAL
ALBANIA Tirana
ALGERIA Oran
ARGENTINA Buenos Aires
AUSTRALIA Adelaide/
Brisbane/ Buddina/
Launceston/ Melbourne/
Newcastle West/ Perth/ Sydney/
Victoria
AUSTRIA Graz/ Linz/ Salzburg
AZERBAIJAN Baku
BAHRAIN Manamah
BELGIUM Heist-op-den-berg
BERMUDA Pembroke
BOLIVIA Santa Cruz
BOSNIA-HERZEGOVINA
Citluk
BRAZIL Parana
BULGARIA Petric/ Sofia
BYELORUSSIA Homel/
Minsk
CHANNEL ISLANDS
Jersey
CHILE Santiago de Chile
CHINA Fuzhou/ Guangzhou/

Hong Kong/ Shanghai/ Shenzhen
CYPRUS Limassol
CAMEROON Douala
CANADA Mississauga/
Moncton/ Montreal/ Vancouver
COLOMBIA Cali
CONGO REPUBLIC
Kinshasa
COSTA RICA San José
CROATIA Jankomir/ Split/
Zagreb/ Dubrovnik
CZECH REPUBLIC Liberec/
Prague/ Brno
DENMARK Glostrup
DOMINICAN REPUBLIC
Santo Domingo
DUBAI Al-Karama
ECUADOR Guayaquil/ Quito
EGYPT Cairo
EL SALVADOR San Salvador
ESTONIA Tallinn
FRANCE Angers/ Ajaccio/
Aulnays-sous-Bois/ Avignon/
Bastia/ Besançon/ Blois/ Brest/
Bordeaux/ Cholet/ Coignières/
Colmar/ Dijon/ Strasbourg/ Flers/
La Baule/ La Roche-sur-Yon/
Le Mans/ Lille/ Lyon/ Lorient/
Marseilles/ Melun/ Mondeville/
Montigny/ Montpellier/ Mulhouse/
Nantes/ Nîmes/ Orleans/ Reims/
Rouen/ Toulouse/ Tours/ Valence/
Vannes
FRENCH GUIANA Cayenne
GEORGIA Tbilisi
GERMANY Aachen/
Aschaffenburg/ BergischFahrland/ Boffzen/ Bottrop/
Bruchsal/ Burgstädt/ Crailsheim/
Dortmund/ Elterlein/ Eningen/
Erkrath/ Frankfurt/ Fulda/
Gladbach/ Görlitz/ Greiz/
Hamburg/ Ilsfeld/ Karlstadt/
Kehl/ Koblenz/ Kranichfeld/
Lichtenfelds/ Löbnitz/ Mainz/
Meschede/ Moordrecht/
Munich/ Münster/ Nordhausen/
Nuremberg/ Oberkotzau/
Radebeul/ Ronnenberg/
Schwabach/ Schwenningen/
Stuhr-Moordrecht/ Stuttgart/
Schramberg-Sulgen/ Völklinger/
Zwethau
GHANA Accra
GREECE Attica/ Thessalonica

GUATEMALA Guatemala City
HAITI Puerto Príncipe
HONDURAS San Pedro Sula/
Tegucigalpa
HUNGARY Budapest
ICELAND Reykjavik
INDIA New Delhi
INDONESIA Jakarta
IRAN Teheran
IRELAND Bangor/ Cork/
Dublin/ Navan/ Killarney/
Waterford
ISRAEL Haifa
ITALY Andria/ Bologna/
Corsico/ Patermo/ Rocca Priora/
Rome/ Sassuolo
IVORY COAST Abidjan
JAPAN Osaka
JORDAN Amman
KAZAKHSTAN Almaty
KUWAIT Safat
LATVIA Riga
LEBANON Beirut
LITHUANIA Alytus
MACEDONIA Skopje
MALAYSIA Kuala Lumpur
MALTA B’Kara
MOROCCO Casablanca/
Tangier
MEXICO Cuautitlán Izcalli
MOLDAVIA Chisinau
MONTENEGRO
REPUBLIC Bar
NETHERLANDS Venlo
NETHERLANDS
ANTILLES Saint Martin
NICARAGUA Managua
NIGERIA Lagos
NORWAY Alesund/
Kristiansand/ Minde/ Mjondalen/
Moss/ Oslo/ Rolvsoya/ Sandnes/
Skien/ Stavanger

NEW ZEALAND Auckland
PAKISTAN Rawalpindi
PANAMA Panamá City
PARAGUAY Asunción
PERU Lima
PHILIPPINES Cebu/ Manila
POLAND Bialystok/
Bielsko-Biala/ Bydgoszcz/
Czestochowa/ Gdansk/ Gliwice/
Gorzow/ Jelenia/ Góra/
Katowice/ Krakow/ Lodz/ Olsztyn/
Opole/ Szczecin/ Torun/
Warsaw/ Wroclaw
PORTUGAL Aveiro/ Melhada/
Porto/ Viseu
PUERTO RICO San Juan
QATAR
REUNION Saint Denis
RUMANIA Bacau/ Bucharest/
Constanta/ Craiova/
RUSSIA Ekaterinburg/
Kazan/ Krasnodar/ Moscow/
Novosibirsk/ Rostov-na-Donu/
Samara/ Petersburg/ Stavropol/
Tyumen/
SAUDI ARABIA Jeddah/
Raid
SENEGAL Dakar
SERBIA Belgrade/ Novi Sad
SINGAPORE Singapore
SLOVENIA Ljubljana/
Maribor
SOUTH AFRICA Durban/
Port Elizabeth
SOUTH KOREA Seoul
SWEDEN Danderyd/ Enköping/
Hässleholm/ Malmö/ Mölndal/
Sollentuna
SWITZERLAND Basel /
Bern/ Cressier/ Geneva/ Kriens/
Lanquart/ Losone/ Lucerne/
Lugano/ Schlieren
TAIWAN Kaohsiung
THAILAND Bangkok
TOGO Lome
TUNISIA Tunis
TURKEY Istanbul
UNITED KINGDOM Bristol/
Cardiff/ Colchester/ Crayford/
Croydon/ Doncaster/ Edinburgh/
Exeter/ Fulham/ Glasgow/ Leeds/
Leicester/ Liverpool/ Manchester/
New Watford/ Northampton/
Norwich/ Nottingham/ Old/
Watford/ Peterborough/ Reading/
Sheffield/ Solihull/ Southampton/
Truro/ Warrington
UKRAINE Kiev/ Kharkov/
Odessa/ Donetsk
URUGUAY Montevideo
USA Anaheim/ Cordoba/
Corona/ East Brunswick/
Farmingdale/ Huntington/ Miami/
Paramus/ Pompano Beach/ Port
Jefferson Station/ Rockville/
Sacramento/ Saddle Brooke/ San
José/ Westbury
VENEZUELA Caracas
WEST INDIES Guadeloupe/
Martinique/ Saint Bartholomew

ERRATA

In LIFESTYLE´s issue no. 10,
in the feature “Public Works”,
page 44, the property
developer of the block of
flats Terminal Metro in
Porto is SOPCOP (Sociedade
Portuguesa de Construçao e
Obras Públicas, Ldª)

We enter the loft of one of the most important stage designers in the
world. Is it easy to create while looking out from the top of New York City,
sitting on a collection chair? For Bob Wilson, it is.
Photos: LOFT BOB WILSON@B.MIEBACH/INSIDE/COVER
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AT THE HOME OF

Robert Wilson
T

his is a magnificent, radiant and energetic
house. It is stage designer Bob Wilson’s
loft in New York, where you can listen
to Wagner’s Parsifal while looking at the river
Hudson. Ten years ago, Bob left his old apartment
and a frugal life to enter this new home with
thousands of pieces: over 600 collector chairs,
glass pieces, paintings, panels, sculptures, his
shoe collection, photographs and an endless list
of all the personal objects that take on sense
and sensibility in the life of this international
Texan. The array of spaces in the home of this
“maker of theatrical spaces, massive stage
designs and life-long friends” is designed to
enhance his African art objects and some of his
Egyptian pieces. All these unanimated creatures
have been and will be a source of inspiration for
him. An Egyptian piece was the muse for his
Aida at the Royal Opera House in London, or
for The Magic Flute released in the Paris Opera
(let’s remember his very interesting association
with Giorgio Armani at Bilbao’s Guggenheim).
Pieces from Madagascar or Ghana can also be
seen on the floor, along with others from more
remote origins, “some pieces from the Neolithic
Age or incredible objects by the Korean potter
Lee Young Jae that help me meditate”. He
states this sweetly, while that visual genius that
turns into gold everything he creates shines in
his eyes. /

Objects from the Neolithic Age, bizarre Chinese pieces,
terracotta works by a Korean potter, singular African figures.
Hundreds of collector chairs... Bob Wilson’s silent muses
have an unfathomable beauty and provide each room of this
impressive house with its owner’s personal touch.

